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What’s sexuality got to do with a life insurance application?

Who am I to ‘ask’, and then ‘answer’ such a provocative question?
 
Who I am and What I do today
My name is Drew Browne and for the past 20+ years I have owned and run a financial advice company called Sapience Financial.  Our specialty brand I'm representing today is called, unusualrisks.com.au 
 
We are specialist financial advisors that provide Life Insurance & Income Protection solutions to the LGBTQIA+ Community, and people living with an HIV diagnosis, a Diabetes diagnosis or perhaps those working in hard to insure occupations.

Answering the Question

The answer should be: ‘sexuality has nothing to do with a Life Insurance application: but the reality is it has everything to do with it, and that creates barriers for people from marginalized communities like LGBTQIA+ and those living with HIV.
 
Getting a life insurance policy involves; 
discussing intimate and personal health histories with a financial advisor, and while today, you’re not asked about your sexuality, you are asked about your sexual history.
and then there is the process of nominating a beneficiary for a policy, and whether that's your same-sex partner or non-binary partners (plural), nominating a child who you parent, but who has no biological link to you …

And you can begin to see how, what most Australians take for granted - the process of getting a life insurance policy - how this process can become a world of unknowns, we're stigma and discrimination and uncertainty become very effective barriers, to marginalised communities getting the services that they need.
 
In very similar ways to our Community having to decide whether to be out to their local GP, having to decide whether you're out to your life insurance financial advisor, is equally difficult.  (as is, as a financial advisor, deciding whether to be Out to your clients, can be difficult too).
 
For example: On the simplest of issues - the life expectancy of a same-sex male couple, is very different to the life expectancy of the same-sex female couple, and non-gendered folks still with prostate cancer and breast cancer risks, adds yet another layer of complexity.




Our Story began 
when …
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2.  Like all good business, we have an origin story too.

It was the late 1980s.  It was a decade of big hair, shoulder pads, large and dramatic earrings, The Bond Girl Grace Jones, and in 1987 The Grim Reaper Bowling television commercial aired, where the Grim Reaper went 10 pin bowling and knocked over men, women and children with the then, dreaded AIDS virus, with the voiceover announcing that, 
 
“At first only Gays and IV drug users were being killed by AIDS, … if not stopped, the virus could kill more Australians than World Word 2.”
 
And that was the world I found myself in.
 
How did I find myself doing this job?




“You don’t 
have to be a 
Saint to do 
something 
good”
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3.  “You don't have to be a saint to do something good”
 
In the 1990s, I found myself in the waiting room of a large Sydney Hospital, seated among piles of old paper magazines, and copies of the National Geographic.
 
I was bored, so I stood up and scanned the community notice board and saw a small Black & White Postcard that had the face of Mother Teresa.  The text red, “You don't have to be a saint to do something good.” It was a call for volunteers to work with people living with an AIDS diagnosis.�
I picked up a copy, smiled and put it in my back pocket to read later.
 
You see, in the mid 80s and early 90s AIDS and HIV crossed the border and started to kill off many young Australians because there were no pharmaceuticals to block its viral progression, like there is today.�. 
It was a time when the infamous grim reaper tin pin bowling commercial became a regular spectre on the television, 
Other Spector’s included, Telly Evangelists, local churches and radio ‘Shock Jocks’ that proclaimed AIDS the judgement of god, and when ignorant and naive folks exchanged their human compassion, for mob thinking.
 
Interestingly, this was a time before social media, so all of the day-to-day struggles and terrors of the time, were not widely documented, like life is now.  
 
I watched as young Australian folks - many the Millennials of their day - were treated shamefully by the Australian community, by the Australian government and by the majority of the healthcare system, and I watched up close and personal, many of them die.
 
I believe you get to choose how you decide to respond to life’s unknown - and during that time I was privileged to volunteer at a community respite in the western suburbs, staffed by volunteers and positive folk. https://unusualrisks.com.au/podcast
 
Much of what I saw and experienced then, helped shape the business I was later to build.




We’re all 
victims to 
our own 
Unconscious 
Bias
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We’re all victims to our own Unconscious Bias

The human condition connects us all; how we decide to deal with discrimination and injustice, separates us.
 
We all are victims to our own unconscious bias, whether that be about age or gender, education or income, faith and cultural history, or our expression of sexuality. 
 
That includes our own internal worlds, that dictate our often knee-jerk reactions to things that we hear or see, or our internal conflicts that colour our private thoughts about others who are, doing something different or in a way that's different to us and our choices.
 
Many professional organisations today, struggle with the same biases: reflecting the views of their members rather than extending leadership, through uncertain times.
 
The Australian Financial Services community is more or less a conservative, old white male (passing as straight) dominated industry, where entrenched poor attitudes towards women, homophobia, biphobia, transphobia and anything outside a narrow world view, is something they don't deal with well; they don't train for it and the lack of visible diverse leadership leaves, a void where stigma and discrimination are not absent.�
So, to challenge the status quo and advocate for clients living with an HIV diagnosis, is very much a political statement.
 
Interestingly, over the years we've had many honest people tell us, off-the record, that they don't want that type of business in their companies, and many other honest people, tell us that they fully support what we do and wish us every success.




We Believe:
“Everyone can change their 
world, & everyone should try”
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5. We Believe “Everyone can change the world and everyone should try”. 

Everyone wants to change the world, but we don't often agree on the exact way to do that - and sadly that disagreement is often misplaced and detrimental to those who are currently doing the changing.
 
You can change the world by: 
being an activist investor, Investing your money in organizations and then going to the shareholders meetings to advocate for better business practices 
by joining a corporate and changing the culture from within, 
by being a Not-for-Profit and being outside the system and working with community, 
by being an activist outside the system and pointing at challenges, problems and those who are fixing them, and those who aren't,  
by demonstrating your outrage over the inactions of government, 
by running awards and recognising the efforts of those to advance our Civil Society, and
my personal favourite and choice, building a small business that works with Big Business to help bridge the gap to our marginalised communities. 
 
Who’d have thought that if you identify as LGBTQIA+ that getting a life insurance policy through us, could be a political statement?




So we did this:
• Built Australia's first  financial advice 

service for LGBTQI+ folks, & people 
with complex health conditions, such 
as HIV, or hard to insure occupations
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6. So we did this

In 2010 I started my own financial advice business.
 
You could say there was no better time to start a business that existed to push back against the barriers to the LGBTQIA+ Community needing to access Financial Services.  The journey has been horrific at times, wonderful at times and continues today.
 
What's been the outcome?
Today, a person living with an HIV diagnosis can get a Life Insurance policy, and even an Income Protection policy - easier than a person living with a Diabetes diagnosis can.  
 
And this is the world which we helped to create and we get to work every day.




We started with Privacy first:
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7. We started with Privacy First
 
How we do it - Online
Our decision was to provide a confidential service to whoever fit our customer profile, and privacy and anonymity was the first step to nail down.�
We created an online pre-assessment service where anyone (including our competitors) could enter details of their current health & treatment position and immediately find out whether or not we could work with them.
There was no need to register or supply any names or identifiers, and obviously any information entered on the website - was solely under the control of the web user.
 
Upon a successful passing of our online pre-assessment tool, the site makes available the option to send an internal email directly to my office, to start up an online conversation.�
In fact 90% of our early clients I’ve never spoken to, or seen, and all work was completed over email.  Later on, it often felt like a ‘Charlie's Angels experience’ - where the only thing you recognised was a voice over a phone.
8.	And now we're working on




And now we’re working on
• Providing equal access for Intersex 

people, Trans folk & Sex workers to 
what all Australians take for granted: 
‘the ability to use a life insurance 
policy’ to protect themselves & their 
families of choice
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8. And now we're working on

 Equal access for Intersex folk, trans folk and sex workers - and the struggle continues.




What Small 
Business can do 
to stand against 
discrimination?

Adopt a Zero-tolerance stand on 
discrimination 
Require their suppliers to 
demonstrate their commitment to 
diversity
Use business solutions to help 
address social problems
Use their professional profile to 
advocate for the LGBTQIA+ 
Community
Be recognized as Diversey Suppliers 
to bigger business
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What small business can do to stand against discrimination

Leadership is what you do, not what you feel..
Make your workplace ‘the embassy of safety’, accepting and hopeful for the future and futures for your staff, and your suppliers.
As the owner of the business, take the Lead and step up so your team doesn't have to, so your customer doesn't have to
We believe that today the most interesting people and businesses are those that are up to something other, than just making money.
Today people use brands as an extension of their expression of who they are and what they believe in and in many practical ways where we spend our money also indicates where our hearts are.
 We believe that real change happens when community and business intersects, not just when community and government clash.
As a small business owner, there are lots of things that can be done to push back against discrimination (you can photo the slide if you like and I'm available for conversations afterwards).�
But it all starts with making your business a Safe Haven or Embassy where your staff and suppliers feel safe, regardless of their sexuality or gender expression. 
 
The three main drivers for pushing back against discrimination comes from how you use your: Profile, Purpose & Platform, on behalf of something worth fighting for.
 
If you need a head start, get to know the UN Standards of Conduct for Business. https://www.unfe.org/en/what-we-do/our-campaigns/standards-of-conduct-for-business




What the 
LGBTQIA+ 
Community can 
do to connect 
with their small 
businesses?

Expand their world view of how to 
work with the business 
community.
Consider requests for capacity 
building over only charity.
Plan to reconnect with like-minded 
small-business
Use their platform to point to good 
small business.
Look to do business with LGBTQIA+ 
small businesses.
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10.  What can the LGBTQIA+ Community do to reconnect with their small businesses?
 
I see a significant opportunity for Our LGBTQIA+ Community, to find a way to connect with (or reconnect with) our small businesses leaders.
 
Expand their world view to include people who are changing their world for better, through doing business.�
If you run a Not-for-profit organisation, it might be time to reconsider the language you're using about being known as a business entity committed to, ‘not making a profit’ and whether that may have skewed your thinking and (unconsciously) excluded you, from partnering with and working alongside other businesses - maybe worth re-considering again.
 
Connect with a small business - not just limited to seeking charity funding alone, but for insight and capacity building, better supply chain integration, and to normalise using the structure of small business as being just one of the many ways to change the world, and to make visible Queer Life and Business, for our young people.�
 
Example: I met a wonderful super smart guy at a workshop, who was part of a charity connected to a University medical study.
They had funding issues and their cause was effectively invisible to the wider community.
I was so impressed with their work: shortly afterwards I spoke with a corporate entity about the opportunity for funding branding and marketing - with them; I sold them on the benefits I could see as a business owner, and the Corporate  were very interested in pursuing it further.
 
It could have been a significant win-win-win for everyone involved.
 
After that, the ‘opportunity stalled’ as the person I’d met had no other plans other than, “I’ll put you in touch with my manager,” and no understanding of the need for a relationship, for a follow up system, for a mindset able to work with a for-profit business, and how to get their message out there.
 
It makes me very sad to see opportunities such as these, lost.�
Large corporate co-ventures with not-for-profits are relationship based, move at (frustratingly) ‘glacial speed’ usually need a commercial approach and a gatekeeper - like a business owner - and sadly there was no structure in place to connect to - and sadly, the opportunity withered, along with our appetite to help because we’d have to build everything.
 
Using your Profile, Purpose and Platform to re-connect with the people you want to work with.




Why 
bother?
Success in life, love 
& business is a 
two-way street
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Why bother?

For any meaningful change to occur and to remain, we all need a plan for what happens after the flag waving, for what happens after the outrage, and for what happens next.�
We've always understood that a modern business needs a ‘community licence’ to continue to work and stay in business, and this same reality has already caught on with many of the bigger businesses, who look for ways to engage their stakeholders.�
But we also understand that it's different for a small business and that a connected Community can accelerate and amplify the message and extend the reach of a small business, and partner with them to help make the world a better place, and push civil society forward. 




“Everyone can 
change their 
world & 
everyone 
should try”
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The Key Take Away ‘Everyone can change their world, & everyone should try’

Today at this conference, why not decide to connect with someone different -  who is using a different method to make the world a better place - regardless of their method.
 
Practical solutions, new insights and opportunities may be waiting for you.
 
Today more than every, we can be Better Together




Thank you

Connect with us:      
unusualrisks.com.au
1300 137 403

Download this presentation with 
additional notes at this QR Code
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End slide�Additional resources
 
United Nations Free & Equal Campaign
United Nations: Standards for Conduct of Business
UN LGBTIQ+ Standards Gap Analysis Tool
Grim Reaper Commercial
 
Connect: Drew Browne @SapienceFinancial
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